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PROJECT BACKGROUND 
 

What are the business objectives? 
 
 
What are the marketing objectives? 
 
 
What are the customer profiling objectives? 
 
 

 

 
 
 
 

 
PROJECT DETAILS 
 
Customer Profiling 
 
Reference:  

 
Proposal for: 

 
 

Client Contact:   
 

 
Cumbria Tourism contact:   
Nick Truch  
01539 825 002 

 
 
 
Actionable Insights for your Marketing Mix  
 
 
Customer Segmentation - By understanding the habits, 
attitudes, and perceptions of your customer segments you can 
develop products and services that appeal to them and design 
marketing material to specifically target them, for example:  
� Designing your marketing messaging 
� Selecting keywords for your internet marketing 
� Designing special offers and promotions 
� Designing themes for direct mail shots 
� Associating your promotions with other products and 

services that your customer segments use  
 
 

Customer Mapping - Mapping the location of your customer 
segments can help identify which areas to target your 
marketing on when planning your advertising and marketing 
campaigns. 
 
Further mapping can help inform your marketing activities by 
identifying which channels and techniques to use, for 
example:  
� Identifying which newspapers have the best coverage of 

a customer segment for your PR and adverts 
� Choosing the best media channels by comparing 

coverage of your segments in Radio, TV, free press, and 
paid for press. 

 
 
Catchment Area Market Profile - It is possible to map the 
customer segments that surround you, providing intelligence 
on your local market. Using drive-time analysis we can identify 
the size of your customer segments that are on your doorstep.  
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Postcode Data 
To profile your customers all you need is their 
postcodes. This might be your entire customer 
base or a smaller collection of postcodes that you 
collected from an event or a loyalty membership 
scheme. 
 
For an in-depth segmentation it is recommended 
to use datasets of over 1000 postcodes. Smaller 
datasets of around 500 can still be used for a top 
level segmentation. 

Client Datasets 
 
What are the main data sets from the client? 
 

1. Data set 1  
o Breakdown by 

 
2. Data set 2 

o Breakdown by 

 

 QUANTITY TOTAL 

Customer Profiling Report - £300 
The profiling system allows us to tell you more about your customers’ 
demographics, habits, preferences, attitudes and perceptions. It is then 
possible to segment your customer base into groups and types.  

 
 
 
 
 

  

Customer Drivetime Analysis - £140 
Drivetime and distance analysis can tell you how far your customers travel 
to reach you.  

 
 
 
 

  

Customer Mapping - £160 (up to 4 views per map) 
You can see exactly where your customers are coming from by mapping 
their location. To see how further customer mapping can help inform your 
marketing activities please refer to the ‘Actionable Insights’ section above. 

 
 
 
 
 

  

Catchment Area Market Profile - £265 
It is also possible to explore what customer segments there are in a certain 
area, for example a 1 hour drive-time radius from your location. 

 
 
 
 
 

  

Contact List Rental – Once your customer segments have been identified it 
is possible to identify new consumers in the same target group to contact.  

• Email only  or Direct mail only £160 / 1000 records  
• Both Email and Direct mail £270 / 1000 records 

 
 
 
 

 

 

SUBTOTAL   

    20% Cumbria Tourism Member Discount    

                                                        Membership Number:                                                      VAT (17.5%)  

TOTAL   
 

Acceptance 
We confirm our acceptance of the above proposal and hereby issue our instructions to proceed with 
the project set out above: 
 
 
Signed ……………………………. 
 
For and on behalf of: 
[Business Address]  
 

 
 
Name ...…………..………………… 
 
 
Position …………..………………… 
 
 
Date ……………..………………… 
 
 

Cumbria Tourism, Windermere Road, Staveley, Kendal, Cumbria, LA8 9PL      VAT: 334 9756 25 
 


